2009 M ar ketPlace: Opening Doorsto Success
Pre Conference Agenda

Feb. 24, 2009 :: Mid-Plains Community College :rtid”latte Campus :: 1101 Halligan Drive
Registration Begins: Noon - 1:00pm, Sessions: 1400pm

Marketing, Basics of Getting the Word Out
Pat Dannatt & Media Team

A panel of representatives from television, radiewspaper and Web design/branding will begin withABCs of
promotion and continue through 21st Century towklable to today's business owners and individuafisether
it's promoting a product or event, the attendedisbwigiven tools they can begin using immediat@lgpics to be
covered include Getting the Word Out, Using the MgHow to Prepare for an Interview, Branding, Udsihe
Internet, Innovative Ideas for Promotion, and WherEind Help.

Establish your Goals: Before embarking on a medmjpaign, or a marketing campaign with earned maslia
significant element of the campaign, clearly essiibhnd articulate your goals — if you cannot $ay is neither
clearly established nor clearly articulated. Yoffors to earn media coverage are designed toyaipattain your
goals — your goals drive your media, not the otty around. Target your audience: Set your neveslarger,
more dramatic frame. Make the news that you relesftect something bigger, something more dramétiat, will
impact more people. Who are you trying to reaclehtifly your news: Do not waste the time of reparteditors or
producers. Frame the issue: Set your news in adangore dramatic frame.

Community Development, Think Tanks, Incubators and Business Growth Pabmnti
Terry Keown

How do you match ideas and entrepreneurs? Therdiigct correlation between the development oflage
business ideas and niche market gaps and entrejpsenko want to fill them. What is almost alwayskiag is the
clear vision of what those needs, ideas and nicirkets are and why they exist. By creating a thémik and idea
incubator across your community you can bridge ¢iagt, create foundations for entrepreneurs to ndeyeow on,
and eliminate the duplicity of 'me too' entitieattBerve to divide instead of enlarging the pie.

Business Development, Entrepreneurship 101: Discovering the Opportunity
Sean D. Solberg and Rex O’Neal

Every small business owner or entrepreneur shcane  basic knowledge of the options for businessdtion,
along with an understanding of the many risks dased with running a company. Operating a businessir
technology-based economy means that a generalsiadding of the benefits and risks relating toliettual
property law is needed as well. This presentatidnaddress all of these topics in sufficient detaihelp you
navigate the legal obstacle course that comes alithgowning and/or operating your own business.

For more information about thé ar ketPlace Pre-Conference, please contact Joy Marshall,
Center for Rural Affairs, by emailoym@cfra.orgor by phone: 402-614-5558.

“The Center for Rural Affairs is an Equal OpportyriProvider and Employer.”

Special event by the University of Nebraska: Mentoring by the Masters
5:30 - 7:30 p.m., Room 141, South Campus

The University of Nebraska’'s Mentoring by the Mastis Tuesday, Feb. 24, and Mid-Plains CommunitifeQe
will be joining them through an IP connection. Thasters are a panel of entrepreneurs and suppestperts who
answer questions and interact with new entrepraneand old ones who like to learn! Local experitslve on
hand to answer audience questions as well. Findhou¢ at:

http://www.cba.unl.edu/outreach/ent/mentor/MentgBgMasters2008.pdf



